Nonfiction Submission Guidelines for TypedIt LLC. DBA: TypedIt Publishing
We publish nonfiction books in all major markets if they meet the following guidelines:
· You must be an expert in your market with a unique message to share
· Your book must solve a particular problem, provide proven solutions, offer unique and fresh insights for readers, and/or update new ideas, facts, figures, and other information in that topic
· Every single word must be fact-checked and truthful
· The content must be 100% unique, except for references and citations
· Must be a subject many people would like to learn about
· Must be written at a professional level (no redundancies, formatting errors, subject mishaps, wrong wording, etc.) with minimal errors
We accept simultaneous submissions and submissions from authors with or without literary agents.
We accept most submissions regardless of what the topic is. What we don’t accept is:
· Religious Content (spiritual content is ok, as long as there is no organized religion involved)
· Any Extremist Content (our editors will approve or deny any content at their discretion)
All content may be approved or denied based solely at TypedIt Publishing’s discretion. One of our editors may or may not give you a reason why and a summary of things you may improve upon and an invitation to re-submit the work once the changes are made. TypedIt Publishing is not obligated to respond to each and every author. Although, we will work our hardest to give a response, a reason it was approved or denied, and a short summary of what we thought, so you can improve upon the work and continue submitting to us or other publishers. 
It is not required, but highly encouraged, that the author do research on their target demographic for their work to submit along with the manuscript and query letter. We simply do not have the time to research these things before we make a decision on your work. It doesn’t have to be a very detailed report, it just needs to convey your demographic, how many readers there are, where they are, who they are, what they like, what they don’t like, just basic marketing reporting that can be done through a simple Google search. 
PROOFREAD YOUR CONTENT! ANY CONTENT WITH AGGREGIOUS SPELLING AND GRAMMATICAL ERRORS WILL BE REJECTED IMMEDIATELY! 
You don’t need to hire an expensive editor before you submit, but we do expect authors to re-read their content and check for basic mistakes. If we find errors, it will be rejected and sent back to you with a short summary of what we found wrong. It will not be a full edit, because we do not have the time, and we aren’t getting paid to do that. 
Please send copies of your work. We will not be held liable for any materials lost or destroyed by the U.S. Postal Service or any other carrier. If you send your proposal as a hard copy, your work will be returned if you include a self-addressed, stamped envelope (SASE) that can accommodate your proposal as you sent it to us. Submissions not containing a SASE will not be returned and will be destroyed appropriately.
Content Guidelines
What to Include in Your Submission-
· A title and a subtitle with a one-paragraph overview that explains the premise of your book and why you wrote it. Include an estimated word count somewhere in this section (1 page max)
· A brief author biography that focuses on why you are uniquely qualified to write your book and what kind of platform you have to reach a wide audience (1 page max)
· A table of contents that outlines the book, with chapter and section titles, as well as brief descriptions of the material each chapter and/or section will cover. (10 pages max) 
· A market analysis of the potential readership for your book (encouraged, but not required) (3 pages max)
· A comparison to similar books. When comparing your proposal to other works, please briefly explain (just several sentences) how your proposed book differs from these titles. (3 pages max)
· A sample chapter that is representative of the style and content of the larger work (10 pages max)
· Your thoughts about the length, format, and photographic/illustrative requirements of the book (1 page)
· A general art plan including photos, illustrations, maps, graphs, and/or diagrams that you feel are necessary to convey your ideas. If you will be working with a professional photographer, explain why he or she is well suited to the project. Include sample images or a link to the photographer’s website with your proposal. (10 pages max)
· Please include a separate page of links to your author page, website, amazon links to other written works, etc. (3 pages max)

Your submission should be no less than 8 pages and no more than 40 pages in length. 
Content Formatting
· The content must be in either .pdf or .docx, or Microsoft Word formatting. Any other formatting will be immediately rejected. Zip your files into one folder before submitting
· The content should be in Calibri font, 14pt headline, 12pt body, and double-spaced
Please be patient
Each manuscript we receive is reviewed by two or more editors. Due to the enormous volume of submissions, the consideration may take several months. Please do not follow up with us if it has been fewer than four months—these inquiries slow down our review time. 
Proposals sent via email should be sent to andrewd@typedit.net 
Hard-copy materials should be sent to: 	TypedIt Publishing
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